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As she entered into her college years, Celeste realized that
she had the power and the responsibility to shape her own

‘i, VUR HOSPITA experience. Her desire to be a part of something meaningful
all

prompted her to join the Love146 Volunteer Team at Tufts.
Celeste describes how that decision and one project in
particular made her freshman year memorable:

“Our final project of the year was an outreach trip to hotels
and motels in the Boston area. It was valuable to me to be
able to translate my learning into action, especially knowing
how easy it is for students to be absorbed in the bubble of
. college life. We have to be conscious of sex trafficking in our
communities, and we have to take action against it where
\ we can. That day, we set out in two cars, hoping to cover as
g much ground as possible. Each car had a list of hotels and
motels to visit, and information packets and compact little
cards bearing the national hotline number. Our objective was
to share some common indicators of a possible sex trafficking
case with hotel staff, as well as the next steps to take in that
situation. At our first stop, the hotel staff were welcoming
and even remembered the team from outreach two years
ago, still displaying the Love146 poster from that time. Our
A D MAKE A group plans to continue these visits on alternating years, so

T TO JOIN OR STAR that we can continue to expand our reach. With outreach as

— >

DUR AREA a first step, it’'s my hope that anti-trafficking information and
46.0RG/ACTIO training will become an industry standard.”
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IT IS EASY FOR STUDENTS TO BE
ABSORBED IN THE BUBBLE OF
COLLEGE LIFE. WE HAVE TO BE
CONSCIOUS OF SEX TRAFFICKING
IN OUR COMMUNITIES, AND WE
HAVE TO
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A MESSAGE FROM OUR CEO
STEVE MARTIN

When faced with a problem the size of global
trafficking, how and where should Love146

focus our resources? We take the answer to this
challenging question seriously, and over the last
year our growing team has produced remarkable
outcomes, many described in this report. The
movement to end child trafficking must be broad
and interdisciplinary — and within it, we at Love146
know that our contribution and expertise is
specifically in the areas of prevention education and
survivor care. In both these disciplines, we have

achieved greater clarity and focus over the past year.

This new depth of vision has also enabled us to
scale our programs. In 2016, the reputation and
credibility of our US Survivor Care program earned
us multi-year funding from the federal government
and the Connecticut Department of Children and
Families. In partnership with our private donors,
this will allow us to quadruple the number of

children we can care for in the coming years. Our
bottom line is never money — just more and more
children set free from exploitation and trafficking.

We've also scaled our prevention education
curriculum, Not a #Number, by licensing and
certifying professionals across the country to
implement the program with the youth they serve.
By delivering Not a #Number through partnerships
with qualified social workers, teachers, and
caregivers, we can reach more children than we
could ever reach alone!

Sustaining all this incredible growth depends on
expanding our funding sources, investing in our
talented staff, and creating stronger organizational
processes. We do so with extreme hope, knowing
that so many stand with us and that children are
depending on us. Thank you for your investment in
and commitment to them.
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VEAR PROGRAMS | MGMT & GEN | FUNDRAISING | TOTAL NET
EXPENSES EXPENSES EXPENSES REVENUE ASSETS

2006 $553,670 $67,289 $46,484 | $701,153 $50,108
2007 $914,335 $86,293 $58,182 | $1,110,793 | $102,091
2008 $868,924 | $180,605 |  $124,175 | $1,420,710 | $349,007
2009 $1,378,219 | $254,847 | $295,718 | $1,872,515 = $387,592
2010 $1,709,211 | $345,095 | $319,034 | $2,255,071 | $269,323
2011 $1,353,904 | $275,878 | $255,636 | $2,378,548 | $762,453
2012 $1,803,521 | $366,489 = $367,763 | $2,644,246 | $868,929
2013 $2,145,088 = $407,185 | $297,293 | $2,883,272 = $902,634
2014 $2,180,2904 | $370,978 | $328,227 | $2,042,361 | $965,496
2015 $2,120,023 | $365,562 |  $361,142 | $2,890,567 | $1,000,335

Access our all of our 990s and independent audits at WWW.LOVE146.0RG/FINANCIALS
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REVENUE STREAMS

GENERAL DONATIONS S

MONTHLY DONATIONS 77%

INSIGHTS ON OUR RECENT REVENUE TRENDS

As our revenue has remained steady over the past three
years, this report shows how our impact on the lives
of children has deepened and grown more efficient.
We've also matured by diversifying our revenue
sources. Our programs’ strategies are moving in a
more sustainable direction, and over the next year our

] 4% FAITH COMMUNITIES & CHURCHES
7 5% PRIVATE FOUNDATIONS
_ 7 Z OTHER (GIFTS-IN-KIND, MERCH...)

T ZZ NON-DONATIVE INCOME
) /" (PUBLIC FUNDING, TRAININGS, SOCIAL ENTERPRISE)
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non-donative income will grow significantly. Our
B

Prevention Education curriculum has begun receiving
funding from licensing and certification fees. Our
Survivor Care services are moving into further partnership
with federal and state initiatives. Our focus on innovation
and financial health and systems of accountability has
allowed us to plan for this future growth.
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“We are proud to announce Lovei46 has earned our fourth consecutive 4-star rating. This is our
highest possible rating and indicates that [the] organization adheres to sector best practices and
executes its mission in a financially efficient way. Attaining a 4-star rating verifies that Love146

exceeds industry standards and outperforms most charities in [the] area of work. Only 9% of the
charities we evaluate have received at least 4 consecutive 4-star evaluations, indicating that

2E v#

This exceptional designation from Charity Navigator sets Lovei46 apart
from its peers and demonstrates to the public its trustworthiness.”

— MICHAEL THATCHER

PRESIDENT & CEO OF CHARITY NAVIGATOR

) CHARITY
NAVIGATOR
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Four Star Charity

US BOARD OF DIRECTORS UK BOARD OF DIRECTORS PHILIPPINES BOARD OF DIRECTORS

David Sullivan, Treasurer Tania Bright Dr. Jesusa Marco

Brian McGown, Chair Matt Stephens, Chair Antero Rosauro V. Arias, Jr.

Peggy Crane, Secretary Rob Morris Desi F. Thomas, Secretary & Treasurer
Belinda Bauman Gundelina Velazco Phd

Ellie Dyk Rob Morris

Karen Olcott Steve Martin, Chair

Dan Siracusa



LOVE146

END CHILD TRAFFICKING AND EXPLOITATION

PO BOX 8266, NEW HAVEN, CT 06530 | 203-772-4420

PO BOX 920861, HOUSTON, TX 77292 | 979-476-2512

Lovel46 is one of only a few hundred organizations that
N PXele21=ol) =0l has met all 20 standards of charity accountability set by
-
BBB

) CHARITY
\I > NaviGaToR
ok kok

Four Star Charity.

CHARITY the Better Business Bureau, and in 2016 was considered
in the top 9% of all charities rated by Charity Navigator.

Names of children have been changed
throughout for their privacy and protection.
No children identifiable in this report
are known to be exploited.
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